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About us 

We believe that brands are not leveraging their existing communities to 

offer a differentiated experience that upcoming players would not be 

able to replicate 

Our goal is to bridge the gap between social and 

commerce  

• VC backed 

• Started by engineers at Columbia University in 2010 

• A talented and fun team of 25 and growing 

• Offices in NYC and Argentina 

 

 

Who we are…. 



Everyone is taking photos 

10% of all photos ever taken were 

taken last year 

 
Fortune magazine, September 24, 2012, page 166 



Social commerce success recipe? It’s the pictures! 

70% of all activity in Facebook 

revolves around photos 

 



Photos are relevant for any site with a community 

Media Brands Franchises 

E-commerce 



How we do it 

Collect 

Curate 

Display 

Measure 

• Define a hashtag and contribution strategy 

• We collect from twitter, instagram, and facebook 

• Deeply integrated into the e-commerce platform 

• Provide the tools to curate content 

• Provide pre-moderation services 

 

• 100% white label (access to front-end templates) 

• Javascript PDP widgets to embed across all site 

• Photo-gallery aggregates content + lead gen 

• Mobile optimized and incorporate Responsive 

Design 

• Analytics to track to check-out page 

• Measure engagement, interest, and purchase 

• Cross-reference with client’s analytics + A/B test 



Collect, Curate, Display and Measure 

 

 

COLLECT 

•#hashtags & @handles 

•Geo-location 

•Mobile  

•Email  

•Import from HD, Facebook, Flickr… 

 

CURATE/MODERATE 

•No content goes live without moderation 

•Take bulk actions 

•Move content to multiple streams 

 

DISPLAY 

•Galleries on any site 

•Widgets 

•Facebook Apps 

•Slideshow-Projection 

 

 

Through the Olapic CMS easily collect, curate/moderate and display photos  



Simple Design Customization 

Customize each aspect of your implementation to 

your brand standards with simple HTML, CSS, JS 

and from within the CMS 

 

• Dedicated Client services team to train and guide 

implementation  

• Full documentation within the CMS for reference 

and guidance 

• Open API  

• Ability to preview Front-End changes in a secure 

Sandbox environment 

• Optimize for mobile and Responsive Design 

incorporated 

https://www.evernote.com/shard/s189/sh/cfc17b15-b9e6-4fb1-ac21-6184395333d8/07aedf555ac1529af865c02fadf9ab24/deep/0/Screenshot%202/5/13%206:57%20PM.jpg


Measure and Optimize 

Through the CMS learn what content is driving the most clicks, views, conversions 

and apply learnings across the organization.  

 

Identify brand advocates and learn more about what moves your consumers – 

optimize throughout and amplify your success!  

 

•Feature most viral products on social channels 

•Use top converting products in product streams on the homepage 

•Feature top performing products in email marketing and ad campaigns 

 

 



All display tools can be branded 

Widgets 

Landing Page Lightbox Facebook App 

Projectable slideshow 

(Omnichannel)  

• Live curated stream 

• In-store projection or flat screen 

display 

• Events 

 

 

 



Standard User Flow 

User lands on gallery 

OR navigates to a 

gallery through the 

homepage 

User can click to 

enlarge photo, 

browse through more 

photos, share, 

comment or shop 

Click-through to PDP 

to purchase or 

browse more UG 

photos of that product 

1 2 3 



In the press 

13 

Mashable 1/30/13 - Lauren Drell 
Also posted in Open Forum on 1/29 

 

http://mashable.com/2013/01/30/brand-marketing-user-generated-content/
http://mashable.com/2013/01/30/brand-marketing-user-generated-content/
http://mashable.com/2013/01/30/brand-marketing-user-generated-content/
http://mashable.com/2013/01/30/brand-marketing-user-generated-content/
http://www.openforum.com/articles/lessons-from-4-killer-ugc-campaigns/?intlink=us-openf-mob-cta-whatnew


In the press 

WWD 1/30/13 – Rachel Strugatz 

http://www.wwd.com/media-news/digital/data-emerging-as-top-driver-of-brands-success-6673961?page=2
http://www.wwd.com/media-news/digital/data-emerging-as-top-driver-of-brands-success-6673961?page=2
http://www.wwd.com/media-news/digital/data-emerging-as-top-driver-of-brands-success-6673961?page=2
http://www.wwd.com/media-news/digital/data-emerging-as-top-driver-of-brands-success-6673961?page=2


In the press 



The team 

Product & 

Engineering 

(11) 

Sales & 

Marketing 

(10) 

Client 

Services 

(4) 



The team 

Product & Engineering 

(11) 

Devops 

(1) 

Back-end 

(5) 

Front-end 

(4) 

CTO 

(1) 



Architecture 



Our Stack 

Linux Nginx PHP MySQL 

Varnish Redis RainTPL PHP-FPM 

Resque Memcached MongoDB HTML5 

CSS Python JS JQuery 



It wasn’t always like this 

Team Architecture Workflow 



It wasn’t always like this - Team 

Before After 



Before After 

It wasn’t always like this - Architecture 



It wasn’t always like this - Deployment 

Before After 



Some things we learned along the way 



Never, ever reinvent the wheel 

AWS, Heroku, Sendgrid, Github, Salesforce… 



Be Lean 



Move Fast, Break things 



Continuous deployment 



How we got funded 

Team 

Market 

Product 



How we got funded 

Team – Able to adapt and iterate fast 



How we got funded 

Market – Big and growing 



How we got funded 

Product –Traction triumphs everything 



Have a business model 



Make connections and get mentors 



Say NO 



Some good reads 



Have fun 



Thank you 


